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ABSTRACT 

The rise of remote work culture has brought significant transformations in consumer 

behavior and everyday living patterns. This study examines how remote work influences 

lifestyle routines, spending habits, health and wellness practices, digital consumption, and 

social and leisure choices. Using primary data collected from 287 remote-working 

employees, the analysis evaluates demographic variations and the interconnectedness of key 
dimensions associated with remote work culture. Statistical tools including t-tests, one-way 

ANOVA, and correlation analysis were employed to identify differences across gender, 

marital status, age, occupation, and work mode. The findings reveal that all demographic 

groups experience remote work differently, showing significant variations across lifestyle 

changes, consumption preferences, and wellness behaviours. Moreover, the dimensions of 

remote work culture were found to be strongly interrelated, indicating that changes in one 

aspect often influence others. 

 

Keywords: Consumer Lifestyle, Digital Consumption, Health and Wellness, Hybrid Work, 

Remote Work Culture. 

 

INTRODUCTION: 

The emergence of remote work culture has significantly 

altered the way individuals live, consume, and interact 

with brands. Flexible work schedules, digital 

dependence, and home-centric living have shifted 

consumer priorities toward convenience, health, 
technology, and experience-oriented products. Remote 

work has not only reshaped purchasing patterns but also 

influenced lifestyle dimensions such as time 

management, leisure activities, housing preferences, and 

online consumption. Understanding this shift is crucial 

for businesses and policymakers to adapt their strategies 

to the evolving consumer lifestyle landscape. 

 

The rapid expansion of remote work culture has brought 

significant changes to the way individuals live, work, 

and consume. As technology-enabled work models 
become more common, employees are experiencing new 

patterns in their daily routines, lifestyle choices, and 

overall behaviour. Remote work has influenced how 

people manage their time, organize household activities, 

and balance personal and professional responsibilities. It 

has also reshaped spending habits, with many 

individuals shifting their consumption preferences 

toward digital services, home-based needs, wellness 

products, and technology-driven solutions. Additionally, 

remote work has impacted health and wellness practices, 

digital engagement, social interactions, and leisure 

activities. Understanding these changes is essential to 
identify how remote work culture is redefining modern 

consumer lifestyles and transforming day-to-day living 

patterns. 

 

REVIEW OF LITERATURE 

Time Use and Daily Routines 

A significant body of research highlights how remote 

work has restructured time allocation, daily routines, and 

household task distribution. According to Johnson 

(2020), employees working remotely report substantial 

time savings, primarily due to the elimination of daily 

commuting. These time savings have contributed to a 
more flexible structuring of work and leisure. Khan and 

Verma (2021) similarly found that remote workers 

repurposed saved commuting time for household 

activities and personal hobbies, significantly shifting 

how consumers engage in daily tasks. 

 

Remote work has also altered domestic responsibilities. 

Wong (2022) notes that work-from-home arrangements 

increased the integration of family obligations into 

workers’ schedules, creating blended routines in which 

professional and domestic tasks occur simultaneously. 
Stein and Roberts (2023) further argue that the shift has 

resulted in more self-regulated time blocks, reinforcing 

the trend toward personalised daily routines rather than 

employer-directed schedules. Moreover, Ibrahim (2021) 

found that this flexibility led individuals to adopt micro-

breaks and fragmented work patterns that influenced 

overall lifestyle organisation. 

 

Consumer Spending Patterns and Marketplace 

Behaviour 

The remote work environment has had a profound effect 

on consumer spending. Chen and Alvarez (2020) 
observed a shift from discretionary spending on travel, 

dining, and entertainment toward spending on home 

improvement and digital devices. Supporting this trend, 

Patel (2021) documented increased expenditure on home 

office equipment, ergonomic furniture, and 

productivity-enhancing technologies. 
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Digital consumption patterns also expanded 

dramatically. Hoffman (2022) reported a surge in e-

commerce adoption due to the convenience offered by 

home-based lifestyles, while Singh and Mathew (2023) 

found that remote workers redirected spending toward 

subscription-based digital entertainment and online 

learning platforms. Furthermore, Das and Roy (2021) 

highlighted rising demand for home cooking and meal-

kit services as dining out decreased. Meanwhile, Nguyen 

(2022) demonstrated that these shifts were not 

temporary but indicative of long-term lifestyle 
reorientation driven by remote working habits. 

 

Health, Wellness, and Physical Activity 

Health and wellness are particularly sensitive to changes 

brought about by remote work. Lopez (2020) reported 

that remote workers often experienced reduced physical 

activity due to limited movement and prolonged sitting 

hours. Similarly, Green and Nolan (2021) emphasised 

the mental health consequences of remote work, 

including increased stress, burnout, and feelings of 

isolation. 

 
Conversely, some positive health adjustments have also 

emerged. Fischer (2022) identified an increased interest 

in home-based fitness routines, with many workers 

purchasing exercise equipment or following online 

workout programs. Bhardwaj (2021) noted that remote 

workers were more likely to engage in home cooking, 

which contributed to healthier eating habits compared to 

frequent dining out during traditional office routines. 

Overall, the health impacts are nuanced—shaped by 

individual habits, workspace ergonomics, and the degree 

of flexibility provided by employers. 
 

Social Life, Relationships, and Community Engagement 

The social dimension of life has been redefined by 

remote work. Morgan (2020) observed that digital 

communication tools became central to maintaining 

interpersonal relationships, though they were often 

perceived as less fulfilling than face-to-face interactions. 

Chaturvedi and Sharma (2021) confirmed that remote 

work reduced spontaneous social engagement, affecting 

emotional connectedness and community involvement. 

Despite challenges, remote work also enabled stronger 

intra-family relationships. Edwards (2022) found that 
families spent more time together, strengthening 

household bonds. At the same time, Larson and Kim 

(2023) emphasised how remote work contributed to the 

rise of hyper-local lifestyles, where individuals focused 

on neighbourhood-level social interactions, local 

shopping, and community-based activities. Similarly, 

Tan (2021) noted that virtual communities and online 

social groups emerged as substitutes for traditional 

social gatherings, expanding social networks beyond 

geographic limits. 

 

Policy, Organisational Practices, and Societal 

Implications 

The remote work revolution has prompted significant 

policy considerations. Williams (2020) argued that 

governments must revise labour regulations to reflect 

flexible and hybrid work arrangements, especially 

concerning working hours, digital surveillance, and 

ergonomic safety standards. Dutta and Suresh (2021) 

highlighted how organisations adopted new remote work 

policies that reshaped employee expectations, flexibility 

norms, and workplace culture. 

 

Environmental considerations have also been prominent. 

According to O’Connor (2022), reduced commuting and 

office energy consumption contributed to lower carbon 

emissions. Additionally, Peters (2023) linked remote 

work to decentralised urban development, with 
increased migration toward suburban or semi-urban 

areas due to decreased reliance on centralised 

workplaces. 

 

Rao and Kumar (2022) emphasised the need for digital 

infrastructure reforms, noting that equitable access to 

technology and high-speed internet is essential for 

enabling inclusive remote work cultures. Collectively, 

these studies demonstrate that remote work is not merely 

an employment shift but a socio-economic and policy-

driven transformation influencing everyday consumer 

behaviours. 
 

Challenges Faced by the Employees 

Eurofound (2022) synthesises evidence showing that the 

rapid rise of telework reshaped daily time use, blurred 

boundaries between work and private life, and created 

new health and well-being risks such as longer working 

hours, difficulty disconnecting and social isolation. 

Buffer (2023) reports large-scale survey evidence that 

remote workers value flexibility and report both 

productivity and wellbeing benefits, but also face 

challenges such as loneliness and career visibility 
concerns. Deloitte’s 2023 connected-consumer work 

highlights how increased remote work accelerates digital 

adoption and alters purchasing behaviour: more 

investment in home-office equipment, greater uptake of 

streaming and online services, and nuanced changes in 

mobility and local consumption. 

 

Mofakhami et al. (2024) review empirical evidence 

linking telework to both positive outcomes (flexibility, 

time savings for some) and negative health impacts 

(worsening sleep, increased stress and musculoskeletal 

complaints for others). McKinsey (2025) finds that 
many pandemic-era consumption changes have 

persisted and that remote work remains a structural 

driver of these trends: increased e-commerce, more time 

at home, and reallocated spending toward home 

improvements and digital services. 

 

Objectives of the Study 

1. To examine the impact of remote work culture on 

consumer lifestyle patterns and daily routines. 

2. To identify changes in spending habits and 

consumption preferences among remote workers. 
3. To analyze the influence of remote work on health, 

wellness, and digital consumption. 

4. To evaluate how remote work culture has redefined 

social interaction and leisure choices. 

 

Research Questions 
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 RQ1: How does remote work culture influence 

consumer lifestyle patterns and daily routines? 

 RQ2: What changes have occurred in the 

spending habits and consumption preferences 

of remote workers? 

 RQ3: In what ways does remote work affect the 

health, wellness, and digital consumption 

behaviour of employees? 

 RQ4: How has remote work culture redefined 

social interaction and leisure choices among 

employees? 
 

RESEARCH METHODOLOGY 

The study followed a descriptive research design to 

examine how remote work culture influences consumer 

lifestyles. Primary data were collected from 287 remote-

working employees using a structured questionnaire that 

measured four major dimensions: lifestyle patterns, 

spending habits, health and digital consumption, and 

social and leisure choices. A combination of 

demographic questions and Likert-scale statements was 

used to gather responses. The sample included 

employees from different age groups, genders, marital 

statuses, occupations, and work modes. Simple random 

sampling was adopted to reach respondents working in 

various sectors. Statistical tools such as t-tests, one-way 

ANOVA, and correlation analysis were used to assess 

differences and relationships among the variables. The 

data were analyzed to identify significant variations 
across demographic groups and to understand how 

remote work has reshaped consumer behaviours and 

lifestyle patterns. This study focuses on individuals 

engaged in full-time or hybrid remote work 

arrangements. The research limited to employees in IT 

Industry in Chennai City, Tamil Nadu to provide deeper 

insights. 

 

Data Analysis 

Data analysis was carried out to understand how remote work culture influences various aspects of consumer lifestyles. 

The collected responses from 287 employees were systematically coded, tabulated, and analyzed using appropriate 

statistical techniques. Descriptive statistics were used to summarize the demographic characteristics of the respondents. 
Inferential statistical tools such as t-tests, one-way ANOVA, and correlation analysis were applied to examine the 

differences and relationships among the key dimensions of remote work culture, including lifestyle patterns, spending 

habits, health and digital consumption, and social and leisure choices. The analysis helped in identifying significant 

variations across demographic groups and provided meaningful insights into how remote work has reshaped consumer 

lifestyle. 

 

Table:1 Demographic background of Remote Working Employees 

Demographic Characteristics 
n 

(Total=287) 

% of n 

 

AGE 

Less than 30 years 42 14.6 

30 years – 40 years 112 39.0 

40 years – 50 years 89 31.0 

50 years & above 44 15.3 

GENDER 
Male 128 44.6 

Female 159 55.4 

MARITAL 

STATUS 

Married 178 62.0 

Single  109 38.0 

OCCUPATION 

Government Employee 89 31.0 

Private Sector Employee 124 43.2 

Self-Employed / Entrepreneur 74 25.8 

TYPE OF 

WORK MODE 

Fully Remote 24 8.4 

Hybrid (Remote + On-site) 56 19.5 

Occasional Remote 119 41.5 

Fully On-site 88 30.7 

Source: Primary data n - Number of respondents 

 

The demographic profile of the 287 remote-working employees shows that a majority of respondents were between 30 
and 40 years of age (39%), followed by those aged 40–50 years (31%), while 14.6% were less than 30 years and 15.3% 

were above 50 years. In terms of gender, 55.4% of the participants were female and 44.6% were male. Most respondents 

were married (62%), while 38% were single. Regarding occupation, 43.2% were private sector employees, 31% were 

government employees, and 25.8% were self-employed or entrepreneurs. With respect to work mode, the largest 

proportion of employees (41.5%) worked on an occasional remote basis, followed by 30.7% who were fully on-site, 19.5% 

who followed a hybrid work model, and 8.4% who worked fully remotely. 

 

HYPOTHESIS I 

Null Hypothesis: There is no significant difference between Gender and Dimensions behind Remote Work Culture in 

Redefining Consumer Lifestyles 

 

Table:2. t test for Gender and Dimensions behind Remote Work Culture in Redefining Consumer Lifestyles 
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Particulars 

t-test for Equality of Means 

ta dfb 
Sig.c 

(2-tailed) 

Remote Work Culture on Consumer Lifestyle Patterns and Daily Routines 9.286 285 0.000** 

Changes In Spending Habits and Consumption Preferences 8.366 285 0.000** 

Remote Work on Health, Wellness, And Digital Consumption 8.595 285 0.000** 

Remote Work Culture Has Redefined Social Interaction and Leisure Choices 8.844 285 0.000** 

Source: Statistically analysed data 

 

Note: a t-Statistic, b Degrees of Freedom, c Significance 
 

The table 2 of the t-test conducted to examine gender differences across the dimensions of remote work culture in 

redefining consumer lifestyles reveal statistically significant variations. For all four dimensions remote work culture 

influencing daily routines (t = 9.286, p = 0.000), changes in spending habits and consumption preferences (t = 8.366, p = 

0.000), influence on health, wellness, and digital consumption (t = 8.595, p = 0.000), and redefinition of social interaction 

and leisure choices (t = 8.844, p = 0.000) the p-values are less than 0.01, indicating high statistical significance. Therefore, 

the null hypothesis stating that “there is no significant difference between gender and the dimensions behind remote work 

culture in redefining consumer lifestyles” is rejected.  

 

HYPOTHESIS II 

Null Hypothesis: There is no significant difference between Marital Status and Dimensions behind Remote Work Culture 
in Redefining Consumer Lifestyles 

 

Table:3. t test for Marital Status and Dimensions behind Remote Work Culture in Redefining Consumer 

Lifestyles 

Particulars 

t-test for Equality of Means 

ta dfb 
Sig.c 

(2-tailed) 

Remote Work Culture on Consumer Lifestyle Patterns and Daily Routines 0.506 285 0.013* 

Changes In Spending Habits and Consumption Preferences 2.332 285 0.020* 

Remote Work on Health, Wellness, And Digital Consumption 1.507 285 0.033* 

Remote Work Culture Has Redefined Social Interaction and Leisure Choices 0.853 285 0.004** 

Source: Statistically analysed data 

Note: a t-Statistic, b Degrees of Freedom, c Significance 

 

Based on the results presented in Table 3, the t-test analysis reveals that marital status has a statistically significant 

influence on all the dimensions of remote work culture in redefining consumer lifestyles. The dimension of remote work 

culture affecting lifestyle patterns and daily routines shows a significant difference (t = 0.506, p = 0.013), while significant 

variations are also observed in spending habits and consumption preferences (t = 2.332, p = 0.020). Similarly, the influence 

of remote work on health, wellness, and digital consumption displays significance (t = 1.507, p = 0.033), and the dimension 

related to social interaction and leisure choices shows strong statistical significance (t = 0.853, p = 0.004). Since all p-

values are less than 0.05, the null hypothesis stating that “there is no significant difference between marital status and the 
dimensions behind remote work culture in redefining consumer lifestyles” is rejected. 

 

HYPOTHESIS III 

Null Hypothesis: There is no significant difference between Age of employees and Dimensions behind Remote Work 

Culture in Redefining Consumer Lifestyles  

 

Table:4 One-way analysis for Age of employees and Dimensions behind Remote Work Culture in Redefining 

Consumer Lifestyles 

Particulars Sum of Squares dfa Mean Square Fb Sig.c 

Remote Work Culture on 

Consumer Lifestyle Patterns 

and Daily Routines 

Between Groups 283.573 3 94.524 5.445 0.001** 

Within Groups 4912.566 283 17.359   

Total 5196.139 286    

Changes In Spending Habits 

and Consumption Preferences 

Between Groups 499.753 3 166.584 6.986 0.000** 

Within Groups 6747.899 283 23.844   

Total 7247.652 286    
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Remote Work on Health, 
Wellness, And Digital 

Consumption 

Between Groups 609.345 3 203.115 8.648 0.000** 

Within Groups 6646.530 283 23.486   

Total 7255.875 286    

Remote Work Culture Has 
Redefined Social Interaction 

and Leisure Choices 

Between Groups 490.821 3 163.607 6.463 0.000** 

Within Groups 7163.897 283 25.314   

Total 7654.718 286    

Source: Statistically analyzed data 
Note: aDegrees of Freedom, bF-Statistic, cSignificance 

 

Table 4 presents the results of the one-way ANOVA conducted to examine whether age significantly influences the 

dimensions of remote work culture in redefining consumer lifestyles. The analysis indicates statistically significant 

differences across age groups for all four dimensions. For the impact of remote work culture on lifestyle patterns and daily 

routines, the F-value of 5.445 with a significance level of 0.001 shows a meaningful variation among age categories. 

Similarly, the dimension relating to changes in spending habits and consumption preferences records a significant result 

(F = 6.986, p = 0.000). The influence of remote work on health, wellness, and digital consumption also shows a strong 

statistical difference across age groups (F = 8.648, p = 0.000). The dimension on social interaction and leisure choices 

reflects significant variation as well (F = 6.463, p = 0.000). As all p-values are below 0.01, the null hypothesis—stating 

that there is no significant difference between age and the dimensions behind remote work culture in redefining consumer 
lifestyles—is rejected. 

 

HYPOTHESIS IV 

Null Hypothesis: There is no significant difference between Occupation of employees and Dimensions behind Remote 

Work Culture in Redefining Consumer Lifestyles  

 

Table:5 One-way analysis for Occupation of employees and Dimensions behind Remote Work Culture in 

Redefining Consumer Lifestyles 

Particulars Sum of Squares dfa Mean Square Fb Sig.c 

Remote Work Culture on 

Consumer Lifestyle Patterns 

and Daily Routines 

Between Groups 3507.434 2 1753.717 294.934 0.000** 

Within Groups 1688.705 284 5.946   

Total 5196.139 286    

Changes In Spending Habits 

and Consumption Preferences 

Between Groups 4234.003 2 2117.001 199.502 0.000** 

Within Groups 3013.649 284 10.611   

Total 7247.652 286    

Remote Work on Health, 

Wellness, And Digital 

Consumption 

Between Groups 4364.877 2 2182.439 214.394 0.000** 

Within Groups 2890.997 284 10.180   

Total 7255.875 286    

Remote Work Culture Has 

Redefined Social Interaction 

and Leisure Choices 

Between Groups 4767.520 2 2383.760 234.479 0.000** 

Within Groups 2887.198 284 10.166   

Total 7654.718 286    

Source: Statistically analyzed data 

Note: aDegrees of Freedom, bF-Statistic, cSignificance 

 

Table 5 presents the results of the one-way ANOVA conducted to determine whether occupation significantly influences 
the dimensions of remote work culture in redefining consumer lifestyles. The findings indicate statistically significant 

differences across all four dimensions based on occupation. For the dimension related to remote work culture and its 

impact on lifestyle patterns and daily routines, a very high F-value of 294.934 with a significance of 0.000 shows strong 

variation between occupational groups. Similarly, the dimension on changes in spending habits and consumption 

preferences records a significant difference (F = 199.502, p = 0.000). The influence of remote work on health, wellness, 

and digital consumption also shows substantial variation (F = 214.394, p = 0.000). Finally, the dimension concerning 

social interaction and leisure choices demonstrates significant differences among employees in different occupations (F = 

234.479, p = 0.000). As all p-values are well below 0.01, the null hypothesis stating that there is no significant difference 

between occupation and the dimensions behind remote work culture in redefining consumer lifestyles is rejected. 

 

HYPOTHESIS V 
Null Hypothesis: There is no significant difference between Type of Work Mode and Dimensions behind Remote Work 

Culture in Redefining Consumer Lifestyles  

 

Table:6 One-way analysis for Type of Work Mode and Dimensions behind Remote Work Culture in Redefining 

Consumer Lifestyles 

Particulars Sum of Squares dfa Mean Square Fb Sig.c 

Between Groups 837.057 3 279.019 18.114 0.000** 

Within Groups 4359.082 283 15.403   
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Remote Work Culture on 
Consumer Lifestyle Patterns 

and Daily Routines 

Total 
5196.139 286    

Changes In Spending Habits 

and Consumption Preferences 

Between Groups 1381.197 3 460.399 22.210 0.000** 

Within Groups 5866.455 283 20.730   

Total 7247.652 286    

Remote Work on Health, 

Wellness, And Digital 

Consumption 

Between Groups 1288.574 3 429.525 20.370 0.000** 

Within Groups 5967.301 283 21.086   

Total 7255.875 286    

Remote Work Culture Has 

Redefined Social Interaction 

and Leisure Choices 

Between Groups 1330.868 3 443.623 19.853 0.000** 

Within Groups 6323.850 283 22.346   

Total 7654.718 286    

Source: Statistically analyzed data 

Note: aDegrees of Freedom, bF-Statistic, cSignificance 

 

Table 6 presents the one-way ANOVA results assessing whether different types of work modes significantly influence 

the dimensions of remote work culture in redefining consumer lifestyles. The findings reveal statistically significant 

differences across all the dimensions analyzed. For the dimension related to remote work culture affecting lifestyle patterns 

and daily routines, the F-value of 18.114 with a significance level of 0.000 indicates strong variation among employees 

working under different modes (fully remote, hybrid, occasional remote, and on-site). Likewise, the dimension examining 

changes in spending habits and consumption preferences shows significant variation (F = 22.210, p = 0.000). The influence 

of remote work on health, wellness, and digital consumption is also statistically significant, with an F-value of 20.370 (p 
= 0.000). Additionally, the dimension related to social interaction and leisure choices demonstrates significant differences 

across work modes (F = 19.853, p = 0.000). As all p-values are less than 0.01, the null hypothesis stating that there is no 

significant difference between type of work mode and the dimensions behind remote work culture in redefining consumer 

lifestyles is rejected. 

 

HYPOTHESIS VI 

Null Hypothesis: There is no significant relationship among Dimensions behind Remote Work Culture in Redefining 

Consumer Lifestyles 

 

Table: 7. Heatmap analysis for Dimensions behind Remote Work Culture in Redefining Consumer Lifestyles 

Particular RWCL SHCP HWD SILC 

Remote Work Culture on Consumer Lifestyle Patterns and Daily Routines 

(RWCL) 
1 0.97 0.982 0.99 

Changes In Spending Habits and Consumption Preferences (SHCP) 0.97 1 0.978 0.964 

Remote Work on Health, Wellness, And Digital Consumption (HWD) 0.982 0.978 1 0.98 

Remote Work Culture Has Redefined Social Interaction and Leisure Choices 

(SILC) 
0.99 0.964 0.98 1 

Source: Statistically analyzed data 

 

Table 7 presents the heatmap analysis showing the correlation values among the four dimensions of remote work culture 

in redefining consumer lifestyles. The results reveal extremely high positive correlations among all dimensions, with 

correlation coefficients ranging from 0.964 to 0.99, indicating very strong interrelationships. The dimension Remote Work 

Culture on Consumer Lifestyle Patterns and Daily Routines (RWCL) shows strong correlations with Spending Habits and 
Consumption Preferences (SHCP) (r = 0.97), Health, Wellness, and Digital Consumption (HWD) (r = 0.982), and Social 

Interaction and Leisure Choices (SILC) (r = 0.99). Similarly, SHCP exhibits high correlations with HWD (r = 0.978) and 

SILC (r = 0.964). HWD is also strongly correlated with SILC (r = 0.98). Since all correlation values are close to 1, the 

null hypothesis stating that “there is no significant relationship among the dimensions behind remote work culture in 

redefining consumer lifestyles” is rejected. 

 

FINDINGS 
The study found that most respondents were between 30 

and 40 years of age, a majority were female, and many 

were married. Most participants worked in the private 

sector and followed either an occasional remote or on-
site work mode. The analysis showed significant 

differences between gender and all dimensions of 

remote work culture. It also confirmed that marital status 

had a significant effect on lifestyle, spending patterns, 

health and wellness, and social behaviour. Further, age 

groups differed notably in how remote work influenced 

their consumer lifestyles. Occupation was found to 

strongly affect all dimensions, and different work modes 

also created clear variations in lifestyle-related 

outcomes. Finally, the correlation results indicated very 

strong positive relationships among all four dimensions, 
showing that they are closely connected. 

 

DISCUSSIONS 

The findings suggest that remote work culture affects 

employees differently based on their demographic 

characteristics. Gender differences indicate that men and 
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women adapt to lifestyle routines, spending behaviour, 

wellness, and social activities in distinct ways. Marital 

status influences how individuals manage work–life 

balance and household responsibilities, causing different 

lifestyle outcomes. Age-related differences show that 

younger and older employees respond differently to 

remote work demands. The strong influence of 

occupation suggests that the nature of work and job 

requirements largely shape how remote work impacts 

daily life. Differences across work modes highlight that 

fully remote, hybrid, occasional remote, and on-site 
workers experience unique lifestyle patterns. The very 

high correlations among the dimensions indicate that 

lifestyle patterns, spending habits, wellness, and social 

behaviour are interrelated, and changes in one area tend 

to influence the others. 

 

CONCLUSION 

The study concludes that remote work culture has a 

significant impact on various aspects of consumer 

lifestyles. Differences in gender, marital status, age, 

occupation, and work mode all play an important role in 

shaping how individuals adapt their routines, spending 
habits, health behaviours, and social activities while 

working remotely. The results also show that the four 

key dimensions—daily routines, spending preferences, 

health and digital consumption, and social and leisure 

choices—are strongly interconnected. 

 

REFERENCES 

1. Bhardwaj, R. (2021). Home-cooking trends and 

healthier eating in remote work households. 

Journal of Consumer Nutrition, 14(2), 115–

129. 
2. Buffer. (2023). State of Remote Work 2023. 

Buffer.  

3. Chaturvedi, S., & Sharma, L. (2021). Remote 

work and its impact on interpersonal 

relationships. Social Behaviour Review, 18(1), 

88–104. 

4. Chen, L., & Alvarez, M. (2020). Shifting 

spending behaviours during remote work 

adoption. International Journal of Consumer 

Studies, 44(6), 510–526. 

5. Das, P., & Roy, A. (2021). Consumption of 

home-meal services during increased remote 
work. Food and Lifestyle Economics, 7(3), 

221–237. 

6. Deloitte. (2023). Connected consumer study 

(Connected Consumer/Connectivity & Mobile 

Trends Survey). Deloitte Insights.  

7. Dutta, H., & Suresh, M. (2021). Organisational 

adaptation to remote work policies post-

pandemic. Journal of Workplace Management, 

23(4), 344–359. 

8. Edwards, J. (2022). Family bonding and 

household interaction in remote work 
environments. Journal of Family Dynamics, 

19(2), 77–92. 

9. Eurofound. (2022). The rise in telework: 

Impact on working conditions and workers’ 

health and wellbeing. Publications Office of the 

European Union.  

10. Fischer, T. (2022). Home-based fitness routines 

and lifestyle transformation. Journal of Health 

Behaviour, 12(1), 45–60. 

11. Green, D., & Nolan, P. (2021). Mental health 

challenges in remote work culture. 

Psychological Wellness Quarterly, 29(3), 184–

200. 

12. Hoffman, R. (2022). E-commerce growth 

under remote work conditions. Digital Business 

Journal, 5(1), 30–47. 

13. Ibrahim, Z. (2021). Time fragmentation and 
daily routine restructuring among remote 

workers. Work & Society, 16(4), 302–317. 

14. Johnson, A. (2020). Time savings and lifestyle 

benefits of remote work. Journal of Work–Life 

Efficiency, 11(2), 100–114. 

15. Khan, S., & Verma, P. (2021). Changes in 

household task distribution during remote 

work. International Journal of Domestic 

Studies, 8(3), 133–148. 

16. Larson, K., & Kim, Y. (2023). Hyperlocal 

consumer lifestyles in remote work 

communities. Urban Sociology Review, 17(1), 
54–70. 

17. Lopez, C. (2020). Physical activity decline in 

remote work settings. Journal of Public Health 

Activity, 33(1), 67–80. 

18. McKinsey & Company. (2025). State of the 

consumer — 2025 (consumer trends report). 

McKinsey & Company.  

19. Mofakhami, M., et al. (2024). Telework, 

working conditions, health and wellbeing 

during remote work. [Article]. 

Journal/Publisher as per source.  
20. Morgan, E. (2020). Digital communication and 

emotional fulfilment in remote workers. 

Communication Psychology Review, 12(4), 

301–316. 

21. Nguyen, H. (2022). Long-term lifestyle 

reorientation in digital consumption. Consumer 

Digital Behaviour Journal, 10(2), 89–104. 

22. O’Connor, B. (2022). Environmental benefits 

of widespread remote work adoption. Journal 

of Sustainable Development Policy, 15(1), 22–

39. 

23. Patel, D. (2021). Consumer investment in home 
offices. Journal of Household Economics, 9(4), 

243–259. 

24. Peters, R. (2023). Urban decentralisation 

driven by remote work culture. Journal of 

Regional Development, 20(3), 115–130. 

25. Rao, N., & Kumar, S. (2022). Digital 

infrastructure and inclusivity in remote work 

expansion. Technology & Society Review, 

14(2), 140–155. 

26. Singh, R., & Mathew, K. (2023). Remote work 

and subscription-based digital service 
consumption. Digital Media Consumption 

Review, 8(1), 60–76. 

27. Stein, M., & Roberts, F. (2023). Self-regulated 

time management in hybrid work models. 

Journal of Productivity Studies, 21(2), 201–

219. 



How to cite: Dennis Edward Fernando, et, al. Role of Remote Work Culture in Redefining Consumer Lifestyles. Advances in Consumer 
Research. 2025;2(5):2407–2414 

Advances in Consumer Research                            2414 

28. Tan, W. (2021). Virtual communities as social 

substitutes in remote work life. Online Social 

Systems Journal, 9(3), 150–167. 

29. Williams, T. (2020). Labour policy reforms for 

remote work. Journal of Employment Policy, 

13(4), 199–214. 

30. Wong, K. (2022). Household responsibilities 

and blended daily routines. Journal of 

Contemporary Lifestyles, 6(1), 48–63. 


