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ABSTRACT

Strategic convergence of accounting systems and supply chain operations is examined in this
study to elucidate its role in strengthening consumer-centric decision-making processes. As
businesses shift towards consumer-driven models, aligning these two traditionally separate
functions becomes critical for improving responsiveness to consumer needs and operational
efficiency. The research investigates how integrating accounting systems with supply chain
processes enables businesses to optimize resource allocation, improve financial forecasting, and
ensure real-time responsiveness to market demands. By adopting Enterprise Resource Planning
(ERP) systems and leveraging technologies such as Al and machine learning, organizations can
streamline operations and align their strategies with evolving consumer preferences. This
integration not only enhances consumer satisfaction but also leads to greater operational agility
and competitive advantage. The findings underscore the importance of fostering transparency,
leveraging real-time data, and maintaining a customer-focused approach to business operations.
However, challenges such as organizational resistance and technology gaps remain,
necessitating continued research on overcoming these barriers to fully realize the benefits of
system convergence. The study contributes to the existing literature by providing a
comprehensive framework for integrating accounting and supply chain systems and offering
practical insights for businesses aiming to improve both operational performance and consumer
loyalty.
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INTRODUCTION

A rapidly evolving business landscape has compelled
organizations to recognize the importance of integrating
accounting systems with supply chain operations to
achieve strategic alignment with consumer needs
(Mammadov, 2024). The traditional focus of accounting
and supply chain management has been on optimizing

financial performance and operational efficiency,
respectively. However, as the market becomes more
consumer-driven, there is a growing need for businesses
to adopt a customer-centric approach. This integration of
accounting and supply chain systems plays a pivotal role
in enabling businesses to meet the expectations of
modern consumers who demand personalized,
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responsive, and seamless experiences (Madhani, 2021;
Agarwal, 2024).

Customer-centricity, a concept that places the consumer
at the center of business decisions, is becoming
increasingly vital in shaping competitive strategies
(Sharma et al., 2024). In supply chain management, this
approach translates into a demand-driven supply chain
that is flexible enough to adapt to real-time shifts in
consumer preferences. Customer-centric supply chains
focus on delivering value to the consumer by ensuring
that the products and services offered align with their
expectations, thereby improving customer satisfaction
and fostering long-term loyalty (Parniangtong, 2017,
Baldi et al., 2024). The integration of accounting
systems within this framework allows for more accurate
financial forecasting, better resource allocation, and a
more streamlined approach to meeting consumer
demands (Madhani, 2021).

Despite the significant advantages of a customer-centric
supply chain, there remains a gap in research on the
integration of accounting systems and supply chain
operations to foster consumer-centric decision-making.
Traditionally, these two systems have operated in silos,
with accounting focused on financial metrics and
performance analysis, while supply chain management
prioritized logistics and efficiency (Shrivastava, 2023).
This separation has often led to inefficiencies, where
businesses struggle to provide timely insights or fail to
optimize their processes based on consumer demand
signals (Agarwal, 2024). The lack of integration between
these systems limits an organization’s ability to respond
quickly to market changes, leaving them vulnerable to
competition. As businesses move toward customer-
centric strategies, these two domains must work in
tandem to create more agile, responsive, and consumer-
oriented operations (Hines, 2024).

The shift towards customer-centricity in supply chain
management highlights the need for new models that
bridge the gap between financial and operational
strategies. Achieving this convergence, however, is not
without its challenges. These challenges include
organizational resistance, technological barriers, and the
need for greater alignment between different
departments. Many companies are still operating with
outdated systems that do not provide the necessary data
integration across functional areas. Moreover, the pace
of technological advancement, including the widespread
adoption of Enterprise Resource Planning (ERP)
systems, offers both opportunities and challenges in
aligning accounting and supply chain functions
(Mhaskey, 2024). As organizations attempt to merge
these systems, they must also address the cultural and
technological hurdles that arise from aligning diverse
operational goals and systems.

This study aims to explore the conceptual and strategic
convergence between accounting systems and supply
chain operations, focusing on how this convergence can
enhance consumer-centric ~ decision-making. The
significance of this research is twofold. Academically, it
addresses a gap in the literature by examining the

integration of these critical systems and their role in
consumer-driven business models. This research will
deepen our understanding of how accounting and supply
chain systems are evolving in the context of customer-
centricity. Practically, the findings will provide
businesses with actionable insights on improving their
operational and financial strategies to better meet
consumer needs. By integrating these systems,
companies can  optimize  processes, reduce
inefficiencies, and improve decision-making, ultimately
leading to enhanced consumer satisfaction and a
competitive edge (Baldi et al., 2024).

The research objectives are as follows:

e To explore the conceptual and strategic convergence
between accounting systems and supply chain
operations in fostering a customer-centric approach.

e To identify the frameworks, strategies, and practices
that enable businesses to effectively integrate accounting
and supply chain systems.

e To evaluate the implications of this convergence on
organizational performance and consumer satisfaction.

LITERATURE REVIEW

The integration of accounting systems and supply chain
operations to foster consumer-centric decision-making
is a rapidly growing area of research. This literature
review examines the key concepts, frameworks, and
advancements that underline the importance of
integrating these systems to enhance operational
efficiency and improve consumer satisfaction.

2.1 Accounting Systems and Supply Chain
Integration

In traditional business operations, accounting systems
have primarily focused on financial reporting,
budgeting, and performance measurement. However, as
global markets become more interconnected and
competitive, the need for a more integrated approach has
grown. Accounting and supply chain systems are no
longer seen as separate functions; rather, their
integration is crucial for optimizing business
performance and meeting consumer expectations (Kieu
et al., 2025). The integration of these systems enables
businesses to gain better visibility into both their
financial status and their operational processes. This
allows for real-time adjustments in both resource
allocation and forecasting based on current consumer
demands.

In this regard, Enterprise Resource Planning (ERP)
systems play a significant role in bridging the gap
between accounting and supply chain functions. Pala
(2025) notes that ERP systems streamline business
operations by providing real-time data on financial
performance, inventory, production, and customer
preferences. This centralized data hub allows for better
decision-making, as it ensures all departments have
access to accurate and up-to-date information, thereby
facilitating  cross-functional ~ collaboration. ~ The
alignment of financial and supply chain data allows
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companies to respond more effectively to shifts in
consumer behavior, optimizing both costs and inventory.

2.2 Consumer-Centric Supply Chain Management
The concept of consumer-centric supply chain
management revolves around designing supply chains
that are highly responsive to consumer demands and
preferences. In today’s market, consumers expect
personalized, timely, and high-quality products and
services. This shift towards consumer-centricity has led
businesses to adopt demand-driven models that focus on
flexibility, responsiveness, and the ability to adapt
quickly to market changes (Ouamalich & El Hachemi,
2025). A consumer-centric approach to supply chain
management emphasizes the importance of leveraging
data and technology to tailor the supply chain to meet
the specific needs of consumers, rather than simply
focusing on reducing costs or improving operational
efficiency.

The role of market orientation in this process is crucial.
Aslam et al. (2025) argue that businesses with a strong
market orientation are better positioned to integrate
consumer insights into their supply chain strategies. This
integration enables businesses to anticipate consumer
needs, streamline product offerings, and reduce the time-
to-market for new products. A market-driven supply
chain ensures that businesses can respond quickly to
changes in consumer demand, thus improving overall
customer satisfaction.

Furthermore, customer integration in the supply chain is
key to achieving a competitive advantage. Anwar et al.
(2025) explore how customer integration can enhance
both supply chain efficiency and consumer satisfaction.
By incorporating customer feedback and preferences
into supply chain decisions, businesses can tailor their
processes to align more closely with consumer
expectations. This approach not only enhances consumer
loyalty but also improves profitability by ensuring that
the right products are delivered to the right customers at
the right time.

2.3 Advancements in Supply Chain Technologies
Technology plays an essential role in enhancing supply
chain management, particularly in terms of improving
the efficiency and accuracy of decision-making. Recent
advancements in machine learning and deep learning
have revolutionized supply chain practices. Khedr
(2024) reviews how Al and machine learning are being
integrated into supply chain processes such as demand
forecasting, inventory management, and logistics
optimization. These technologies enable businesses to
predict consumer behavior more accurately and adjust
their operations accordingly. By leveraging Al,
companies can gain real-time insights into market
trends, consumer preferences, and supply chain
inefficiencies, allowing them to make data-driven
decisions that optimize both financial and operational
outcomes.

Moreover, the integration of digital tools such as Sales
and Operations Planning (S&OP) processes with Al can

enhance the decision-making capabilities  of
organizations. Ouamalich and El Hachemi (2025) argue
that the S &OP process, when supported by digital tools,
allows businesses to forecast demand more accurately,
plan production schedules more effectively, and align
supply chain activities with consumer demands. This
alignment leads to greater efficiency, reduced costs, and
improved service levels, all of which contribute to higher
customer satisfaction.

2.4 Financial Supply Chain Management

Financial supply chain management (FSCM) is a critical
area of study that addresses the integration of financial
operations with supply chain processes. According to
Fathollah and Zargar (2019), FSCM focuses on
optimizing financial transactions within the supply
chain, including payments, invoicing, and credit
management. By aligning financial and operational data,
businesses can streamline their financial processes,
reduce the cost of capital, and improve cash flow
management. The integration of accounting systems into
the supply chain ensures that businesses have a clear
view of both their financial performance and the status
of their operations, allowing for more accurate and
strategic decision-making.

This financial visibility also facilitates better risk
management, as companies can quickly identify and
address financial discrepancies or disruptions in the
supply chain. A robust financial supply chain system
enables businesses to maintain liquidity while
responding to consumer demands -efficiently. By
reducing delays in financial transactions and improving
cash flow, companies can ensure that their supply chains
remain agile and responsive to market conditions.

THEORETICAL FRAMEWORK

The theoretical framework for this study explores
various models and theories that can explain the strategic
convergence of accounting systems and supply chain
operations in fostering consumer-centric decision-
making. This convergence allows organizations to align
their operational and financial strategies with consumer
preferences, driving greater efficiency and satisfaction.
Theories from systems integration, resource-based
views, and consumer-centric models will guide this
analysis.

3.1 Models of Convergence

Integration of Systems Theory provides the foundation
for understanding how different business systems,
including accounting and supply chain operations,
should converge to enhance organizational performance.
This theory posits that when business functions work
together as an integrated system, they create synergies
that drive efficiencies, reduce costs, and improve
decision-making. By integrating Enterprise Resource
Planning (ERP) systems, businesses can seamlessly
combine financial, operational, and consumer data,
enabling quicker, data-driven decision-making (Ateeq et
al., 2024). This integration allows firms to align their
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financial and operational goals, providing greater insight
into consumer needs and improving overall
performance.

The Resource-Based View (RBV) further supports the
convergence of systems by highlighting the value of
internal resources as a source of competitive advantage.
According to RBYV, a firm’s resources, including its
integrated accounting and supply chain systems, are
critical for achieving superior performance. In this
context, integrated systems provide businesses with the
resources they need to respond effectively to consumer
demands, optimize processes, and manage risk. This
view emphasizes the strategic value of aligning different
functions—financial and operational—for sustained
competitive advantage (Teece et al., 2016).

3.2 Consumer-Centric Models

Consumer-centric models are integral to understanding
how accounting systems and supply chain operations
should align to better meet the needs of consumers.
Service-Dominant Logic (SDL), for instance, posits that
value is co-created through the interaction between
businesses and consumers. This approach requires
organizations to adapt their supply chain operations
based on consumer feedback, and similarly, adjust
financial processes to reflect these consumer-centric
goals (Christopher, 2022). SDL emphasizes the
importance of delivering personalized experiences and
outcomes for the consumer, which requires a seamless
integration between accounting systems and supply
chain functions (Chopra & Meindl, 2019).

The Customer Relationship Management (CRM)
framework offers a complementary view, suggesting that
businesses should not only optimize supply chain and
financial operations but also focus on developing deep
relationships with consumers (Goertler et al., 2024).
CRM systems are designed to track consumer behaviors,
preferences, and feedback, allowing organizations to
tailor their supply chain activities to meet these specific
needs. When accounting and supply chain systems are
integrated into the CRM framework, businesses gain
real-time insights into both operational performance and
consumer satisfaction, enabling more efficient resource
allocation and inventory management (Baldi, 2025).

3.3 Dynamic Capabilities and Agility

Another important concept in the theoretical framework
is the Dynamic Capabilities Framework. This
framework emphasizes a firm's ability to adapt,
innovate, and reconfigure its resources in response to
changing market conditions. For organizations to
succeed in a dynamic market, they must be able to
quickly align their accounting and supply chain systems
to consumer demands. Dynamic capabilities allow firms
to leverage their integrated systems to respond rapidly to
consumer preferences, thereby improving both
operational efficiency and consumer satisfaction. This
framework suggests that businesses need to develop the
ability to reconfigure their supply chain operations and
accounting processes in real time, ensuring that they can
meet the ever-changing needs of consumers as shown in
Table 1(Teece et al., 2016).

Table 1. Theoretical Foundations Supporting the Strategic Convergence of Accounting Systems and Supply

Chain Operations

Theoretical Core Assumptions Role in Accounting—Supply | Contribution to Consumer-

Perspective Chain Convergence Centric Decision-Making

Integration of | Organizational Enables seamless integration of | Facilitates real-time, data-driven

Systems Theory performance  improves | accounting, supply chain, and | decisions aligned with consumer
through cross-functional | consumer data via ERP systems | demand and market dynamics
system integration

Resource-Based Internal resources and | Treats integrated accounting and | Enhances responsiveness,

View (RBV) capabilities drive | supply chain systems as | efficiency, and strategic flexibility
sustained competitive | strategic organizational | in consumer-oriented markets
advantage resources

Service-Dominant Value is  co-created | Aligns financial and operational | Supports personalized offerings

Logic (SDL) through interactions | processes  with ~ consumer | and value co-creation through
between firms and | participation and feedback integrated decision systems
consumers

Customer Long-term consumer | Integrates consumer behavior | Improves demand forecasting,

Relationship relationships enhance | insights with accounting and | inventory  optimization,  and

Management organizational supply chain planning consumer satisfaction

(CRM) Framework | performance

Dynamic Firms must adapt, | Enables rapid reconfiguration of | Strengthens organizational agility

Capabilities reconfigure, and innovate | accounting and supply chain | and continuous alignment with

Framework in dynamic environments | processes evolving consumer preferences

3.4 Conceptual Propositions
Building on the integration theories and consumer-centric models discussed above, this research proposes the following
conceptual propositions:
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1. The integration of accounting systems with supply chain operations enhances the responsiveness of organizations to
shifting consumer demands, leading to improved consumer satisfaction.

2. Businesses that align their financial and supply chain strategies through ERP systems are better positioned to achieve
operational efficiencies and maintain a competitive advantage in a customer-centric market.

3. The use of consumer feedback and real-time data from both accounting and supply chain systems improves decision-
making, ensuring that businesses remain agile and capable of delivering personalized consumer experiences.

These propositions serve as the foundation for this research, guiding the analysis of how the convergence of accounting
and supply chain systems can lead to better business performance and enhanced consumer satisfaction (Figure 1).

Accounting Supply
Systems Chain

!

ERP System

l

Consumer-Centric
Decision-Making

Figure 1. ERP-Enabled Convergence of Accounting Systems and Supply Chain Operations for Consumer-Centric
Decision-Making

ANALYSIS AND DISCUSSION strategic role of ERP systems in merging accounting,
This section provides an in-depth analysis of how the Human Resource Management (HRM), and supply
convergence of accounting systems and supply chain chain operations, improving organizational performance
operations enhances consumer-centric decision-making, by ensuring that all departments are aligned and have
drawing from the theoretical framework and literature access to the same data.
reviewed earlier. The integration of these systems allows Moreover, large language models and Al tools are
businesses to align financial operations with supply enhancing supply chain decision-making. Aghaei et al.
chain functions, improving efficiency, transparency, and (2025) demonstrate how Al is improving both supply
responsiveness to consumer demands. chain efficiency and consumer decision-making by
analyzing vast amounts of data from various sources,
4.1 Convergence in Practice including consumer feedback, market trends, and
The convergence of accounting systems and supply operational performance. This integration of Al in
chain operations is becoming increasingly essential in accounting and supply chain management helps predict
the modern business environment. One of the key demand, manage inventory more effectively, and tailor
drivers of this convergence is the need to enhance offerings to consumer preferences in real-time
responsiveness to consumer needs. For instance, (Choudhuri, 2024). These advancements significantly
Enterprise Resource Planning (ERP) systems, which improve demand forecasting and more agile supply
integrate both financial and supply chain data, enable chain management, thereby enhancing consumer
businesses to make real-time decisions based on current satisfaction by ensuring product availability and
consumer demand. Ateeq et al. (2024) highlight the personalised services (Table 2).

Table 2. Practical Mechanisms Driving the Convergence of Accounting Systems and Supply Chain Operations
Convergence Technological Enabler Operational Impact Consumer-Centric Outcomes
Mechanism
Cross-functional Enterprise Resource | Real-time  synchronization  of | Faster response to consumer
system integration | Planning (ERP) systems financial, HRM, and supply chain | demand and improved service

data across departments reliability
Data-driven ERP-based analytics | Enhanced coordination, reduced | Improved product availability
decision-making platforms information silos, and improved | and demand responsiveness
organizational alignment
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Advanced Large Language Models | Accurate demand forecasting and | Personalized offerings and
predictive (LLMs) and Al tools optimized inventory management improved consumer satisfaction
intelligence

Consumer insight | Al-driven  analysis  of | Real-time adjustment of supply | Tailored consumer experiences
integration feedback and market trends | chain and accounting decisions and higher satisfaction levels

4.2 Implications for Businesses

The strategic convergence of accounting systems and
supply chain operations offers several advantages for
businesses. First, it allows for cost optimization by
eliminating redundancies and improving resource
allocation. ERP systems, by integrating various business
functions, ensure that financial and operational data are
synchronized, enabling organizations to allocate
resources efficiently, manage cash flow, and reduce
excess inventory (Tuli & Kaluvakuri, 2022). By
providing real-time data across departments, businesses
can also make better financial decisions, align their
budgets with operational realities, and reduce wastage
(Ateeq et al., 2024).

Furthermore, the integration of Consumer Relationship
Management (CRM) systems with supply chain and
accounting operations creates a more transparent and
consumer-focused approach. Goh et al. (2025) discuss
how consumer-centric change is essential for future-
proofing organizations. By integrating consumer
feedback and behavior data into business operations,
organizations can align their supply chain strategies with
real-time consumer needs, leading to increased customer
loyalty and satisfaction. This alignment helps businesses
stay competitive by offering products and services that
are more in tune with customer preferences.

4.3 Consumer-Centric Outcomes

The integration of accounting and supply chain systems
has significant consumer-centric outcomes. By ensuring
that supply chains are agile and responsive,
organizations can deliver personalized products and
services, improving the overall customer experience.
Baldi (2025) emphasizes that consumer-centric supply
chains are crucial for driving active consumer
involvement, product transparency, and closed-loop
processes, where feedback is continuously incorporated
into future supply chain strategies. This continuous
feedback loop enhances consumer trust and encourages
repeat business by making consumers feel valued and
understood.

Furthermore, sustainability and resilience in supply
chains are critical for consumer-centric decision-
making. As organizations increasingly incorporate
sustainability goals into their operations, integrating
accounting and supply chain systems allows for better
tracking of environmental and social impact metrics.
Anumula (2025) argues that design-based supply chain
operations are essential for fostering sustainability, as
they enable businesses to balance cost reduction with the
environmental and social responsibility that consumers
increasingly value. By aligning financial and supply
chain operations with these goals, businesses can ensure
that their supply chains are not only efficient but also
ethical and sustainable, leading to greater consumer
satisfaction.

Table 3. Business Implications and Consumer-Centric Outcomes of Accounting—Supply Chain Convergence

redundancies and efficient
resource allocation

and operational data through
ERP systems

Dimension Strategic Focus Operational Impact Business and Consumer
Outcomes
Cost Optimization | Elimination of | Synchronization of financial | Reduced excess inventory,

improved cash flow management,
and lower operational wastage

chain systems

into operations

Data-Driven Real-time financial and | Improved budgeting | Enhanced managerial decision-
Decision Making supply chain visibility accuracy and alignment | making  and  organizational
between financial planning | efficiency
and operational execution
Consumer Integration of CRM with | Incorporation of consumer | Increased customer trust, loyalty,
Transparency accounting and supply | feedback and behavioral data | and satisfaction through

responsive service delivery

Personalization and

Agile and  demand-

Rapid adaptation of supply

Delivery of personalized products

Feedback Processes

feedback integration

supply chain strategies and
offerings

Responsiveness responsive supply chain | chain activities to consumer | and improved customer
structures preferences experience
Closed-Loop Continuous consumer | Ongoing refinement of | Stronger consumer engagement

and repeat purchasing behavior

Sustainability and
Resilience

Alignment of financial and
supply chain operations
with sustainability goals

Monitoring of environmental
and social performance
metrics

Ethical, resilient, and sustainable
supply chains aligned with
consumer values

4.4 The Role of Advanced Technologies
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Technological innovations, particularly in Al and
machine learning, are driving this convergence, enabling
organizations to make more informed, real-time
decisions. Rahman et al. (2025) provide a meta-analysis
of how ERP and CRM integration tools enhance
business process optimization. These tools enable the
integration of financial and operational data, helping
businesses to streamline their workflows and improve
both financial management and supply chain execution.
The use of such integrated systems also facilitates faster
and more accurate responses to shifting consumer
demands, ensuring that businesses can stay ahead of the
competition and meet consumer expectations in real-
time.

In conclusion, the convergence of accounting systems
and supply chain operations offers significant benefits
for businesses striving to enhance consumer-centric
decision-making.  Through  improved  resource
allocation, transparency, and the ability to tailor
operations to consumer preferences, businesses can
improve both operational performance and customer
satisfaction. Moreover, by leveraging advanced
technologies like Al and machine learning, companies
can make data-driven decisions that optimize both
financial outcomes and consumer satisfaction, ensuring
long-term success in the competitive global market.

CONCLUSION

This study explored the strategic convergence of
accounting systems and supply chain operations to
enhance consumer-centric decision-making. The key
findings reveal that integrating these systems allows
businesses to streamline operations, optimize resource
allocation, and respond more effectively to consumer
needs. The use of ERP systems and Al technologies
enables real-time data sharing, fostering better decision-
making and aligning operational strategies with
consumer preferences. Theoretical contributions include
advancing the understanding of how systems integration
theories and consumer-centric models intersect,
providing a foundation for future research in this area.
Practically, businesses can achieve greater efficiency,
cost reduction, and consumer satisfaction by aligning
accounting and supply chain functions. This
convergence also allows organizations to deliver
personalized products and services, improving customer
loyalty and competitive advantage. Based on these
findings, businesses are encouraged to invest in
integrated systems and technologies that support both
financial and supply chain functions. Emphasizing
cross-departmental collaboration and adopting data-
driven decision-making strategies are key to overcoming
challenges and achieving integration success. However,
this study has limitations, including the absence of
empirical data and a narrow focus on theoretical models.
Future research should explore empirical case studies to
validate these findings and expand on the impact of
technology-driven integration in diverse industries. In
conclusion, the integration of accounting and supply
chain operations is essential for businesses seeking to

thrive in a consumer-centric market. By embracing this
convergence, companies can improve operational
agility, better meet consumer demands, and drive long-
term success.

REFERENCES

1. Agarwal, N. (2024). Shift to customer-centricity, its
challenges and the future of smart supply
chains. Journal of Supply Chain Management,
Logistics and Procurement, 6(3), 198-212.

2. Aghaei, R., Kiaei, A. A., Boush, M., Vahidi, J.,
Barzegar, Z., & Rofoosheh, M. (2025). The potential
of large language models in supply chain
management: advancing decision-making,
efficiency, and  innovation. arXiv  preprint
arXiv:2501.15411.

3. Anumula, S. K. (2025). Design-Based Supply Chain
Operations Research Model: Fostering Resilience
And Sustainability In Modern Supply Chains. arXiv
preprint arXiv:2511.01878.

4. Anwar, U. A. A., Rahayu, A., Wibowo, L. A., Sultan,
M. A., Aspiranti, T., Furqon, C., & Rani, A. M.
(2025).  Supply chain integration as the
implementation of strategic management in
improving business performance. Discover
Sustainability, 6(1), 101.

5. Aslam, H., Waseem, M., Muneeb, D., Ali, Z.,
Roubaud, D., & Grebinevych, O. (2025). Customer
integration in the supply chain: the role of market
orientation and supply chain strategy in the age of
digital revolution. Annals of  Operations
Research, 348(3), 2145-2169.

6. Ateeq, A., AlMuslemani, A., Milhem, M., &
Alzoraiki, M. (2024). Strategic integration of
business systems: Merging ERP, HRM, and
accounting  for  enhanced performance—An
insightful conceptual article. In The Al Revolution:
Driving Business Innovation and Research: Volume
1 (pp. 211-220). Cham: Springer  Nature
Switzerland.

7. Baldi, B. (2025). Consumer-Centric Supply Chain
Management: Three Essays Addressing Active
Consumer Role, Transparency and Closed-Loop
Processes.

8. Baldi, B., Confente, 1., Russo, 1., & Gaudenzi, B.
(2024). Consumer-centric supply chain
management: a literature review, framework, and
research agenda. Journal of Business
Logistics, 45(4), €12399.

9. Chopra, S., & Meindl, P. (2019). Supply chain
management. Strategy, planning & operation. In Das
Summa Summarum des Management: Die 25
wichtigsten Werke fiir Strategie, Fiihrung und
Verdnderung (pp. 265-275). Wiesbaden: Gabler.

10. Choudhuri, S. S. (2024). Al-Driven Supply Chain
Optimization: Enhancing Inventory Management,
Demand Forecasting, and Logistics within ERP
Systems. International Journal of Science and
Research (IJSR), 13(3), 927-933.

Advances in Consumer Research

2980



How to cite: Shailendra Kumar Singh, Dr. Pratik Kamlesh Chauhan, Alvaro Pérez-Gonzélez, Ayush Dadhich, Dr. Vishnu Govindan, Dr.
A. Jagdish Mohan Rao, Strategic Convergence of Accounting Systems and Supply Chain Operations: Implications for Consumer-
Centric Decision Making, Advances in Consumer Research, vol. 2, no. 6, 2025, pp. 2974-2981.

11. Christopher, M. (2022). Logistics and supply chain
management. Pearson Uk.

12. Fathollah, M., & Zargar, H. (2019). Development of
financial supply chain management and supply chain
finance model. Research Journal of Finance and
Accounting, 10(1).

13. Goertler, T., Papert, M., & Fischer, 1. (2024).
Theorizing Supply Chain Management and Logistics
Research: A Comprehensive Review of Trends,
Gaps, and Future Directions. Operations and Supply
Chain Management: An International
Journal, 17(4), 329-343.

14. Goh, M., Ajithkumar, M., & Krishnamoorthy, R.
(2025).  Customer-Centric  Change. In Future-
Proofing Emerging Technologies for Business
Transformation (pp. 327-360). IGI Global Scientific
Publishing.

15.Hines, T. (2024). Supply chain strategies: Demand
driven and customer focused. Routledge.

16.Khedr, A. M. (2024). Enhancing supply chain
management with deep learning and machine
learning techniques: A review. Journal of Open
Innovation: Technology, Market, and
Complexity, 10(4), 100379.

17.Kieu, M. K., Nayak, R., Akbari, M., George, M., &
Panwar, T. (2025). Exploring trajectories in supply
chain integration: a systematic analysis of emerging
themes. Management Review Quarterly, 1-60.

18.Madhani, P. M. (2021). Retail supply chain
management: Building a customer-focused approach
with competitive priorities. The [UP Journal of
Supply Chain Management, 18(2), 7-217.

19. Mammadov, R. (2024). Strategic Integration of
Logistics and Supply Chain Management for the
Successful Global Business Operations. IMAQ
Journal.

20.Mhaskey, S. V. (2024). Integration of artificial
intelligence (AI) in enterprise resource planning
(ERP) systems: Opportunities, challenges, and
implications. International Journal of Computer
Engineering in Research Trends, 11(12), 1-9.

21.Ouamalich, R., & El Hachemi, N. (2025). Supply
Chain Management, Steering and Decision-Making
Through the S&OP Process in the Era of
Digitalization and Artificial Intelligence: A
Literature Review. Engineering Proceedings, 97(1),
23.

22.Pala, S. R. (2025). ERP-Driven Supply Chain
Integration: ~ Transforming Modern  Business
Operations. IJSAT-International Journal on Science
and Technology, 16(1).

23. Parniangtong, S. (2017). Competitive advantage of
customer centricity. Springer Singapore.

24.Rahman, M. A., Zamil, M. H., & Hoque, A. B.
(2025). A meta-analysis of ERP and CRM
integration tools in business process
optimization. ASRC Procedia: Global Perspectives
in Science and Scholarship, 1(01), 278-312.

25. Sharma, S., Chinthamu, N., Praveen, R. V. S., Mutya,
B., Manikonda, L., & Deshpande, G. P. (2024).

Customer Centricity Approach to Marketing
Unlocking Business Growth and
Success. marketing, 4(3).

26. Shrivastava, S. (2023). Recent trends in supply chain
management of business-to-business firms: a review
and future research directions. Journal of Business &
Industrial Marketing, 38(12), 2673-2693.

27. Teece, D., Peteraf, M., & Leih, S. (2016). Dynamic
capabilities and organizational agility: Risk,
uncertainty, and strategy in the innovation
economy. California management review, 58(4), 13-
35.

28. Tuli, F. A., & Kaluvakuri, S. (2022). Implementation
of ERP systems in organizational settings: enhancing
operational efficiency and productivity. Asian
Business Review, 12(3), 89-96.

Advances in Consumer Research

2981



